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Management of Innovation

SBMCo—X

[BHEBEZE - HiY)
With social change accelerating and economic disparities widening
there has never been a time when innovation was required as much as it
is now.
This lecture will be based on learning the definition of innovation,
history and typical theories and frameworks, and will focus on
learning and exercises that will lead to application to the real
world.
The purpose is to acquire basic knowledge and methodologies related to
innovation and to acquire the ability to apply it to the solution of
real-life business and social issues.

[BEEEE]
1. Understand the concept and process of innovation and explain it to
others in your own words.
2.Research and analyze existing market and products, which lead to
strategies that give you a competitive advantage or new business
development.
3. Generate and organize new ideas to develop a business model and
build a new business strategy.
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Marketing is one of the most important concepts in understanding the
modern business. It is an indispensable element for business planning
and strategy formulation of all organizations and individuals as well
as corporate activities.
Today’ s technological and societal changes are pushing engineers to
acquire not only technical skills but also marketing knowledge
Therefore, in this course, not only will you learn a wide range of
topics from basic marketing knowledge to the latest digital marketing
but you will also be able to acquire practical skills to define and
solve today’ s problem.
Understand the basic theories and frameworks of marketing so that they
can be applied in the real world.
Rather than reading textbooks, we will actively learn how we can apply
those to the real business

[0z A ]

1. Understand marketing concepts and basic theories and communicate
them in your own words.
2. Leverage frameworks and tools to analyze markets and competitions
3.Can formulate and propose an appropriate marketing plan according to
the situation.
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With social change accelerating and economic disparities widening
there has never been a time when innovation was required as much as it
is now.
This lecture will be based on learning the definition of innovation,
history and typical theories and frameworks, and will focus on
learning and exercises that will lead to application to the real
world.
The purpose is to acquire basic knowledge and methodologies related to
innovation and to acquire the ability to apply it to the solution of
real-life business and social issues.

[0z A 2]

1. Understand the concept and process of innovation and explain it to
others in your own words.
2. Research and analyze existing market and products, which lead to
strategies that give you a competitive advantage or new business
development.
3. Generate and organize new ideas to develop a business model and
build a new business strategy
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